
) fig.lb 











to fig.lb 




Fig . 1 c 







Fig. 2a 













© 

0 



□ 




□ 




□ 




□ 




□ 




□ 


□ 




□ 




□ 




□ 




□ 




□ 


□ 




□ 




□ 




□ 




□ 




□ 


□ 




□ 




□ 




□ 




□ 




□ 


□ 




□ 




□ 




□ 




□ 




□ 


□ 




□ 




□ 




□ 




□ 




□ 




ATM Workgroup Fig. 2b 


















Fig. 2c 









Master Activity UML 



cr> 




o 



Fig. 4a 







Scheduling Module 




Fig. 5 








Programming Activity 
UML 



Map Entities by 
Geographical Area 
with Mapping 
Application 



Sales Identifies 
Shortfall and 
new Clients/ 



"Properties per 
.Neighborhood. 



Perform the 
following 
Procedures 



Send Video 
Schedule to 
Client / 



Assign 
Community 
Spotlight to 
Video Crew/ 



Notify Sales of 
Shortfall by Area 



Information to 
Marketing for 
Marketing and 
Advertising 
Support 



Check and 
Obtain 
Property 
Information 
Sheets/" 



Sales of 
Iming 



Fig. 6 



Community Video Crew 

1. Perform Background 
Community Research 

2. Contact Community 
Board 

3. Locate: 

a. Schools 

b. Libraries 

c. Recreational Areas 

d. Special Public 
Facilities 

e. Major Shopping 
Centers 

4. Contact For Video 

Information 







Provide Channel 









Acquisition Module 
ODBMS 



Geographic Information 
System Application 




Fig. 8 







Community 
Area 1 

(4 Properties) 



Fig. 9 



Acquisition System (DMAS) Activity UML 



- Acquisition of Property Entities 
(Day Shift) 





^ Schedule ^ 
Entities by 
Geographic 
^ Area / 










ssignment of Video 
Crew 
1 




Assignment of Community 
, Video Crew 



Community 
Area 3 

(4 Properties) 




Video Crews 
|Turn in Tapes, | 
Data 

Information 
Sheets, 
Contracts 









Production 



Module 




Fig. 10 









Digital Media Production System (DMPS) Activity UML 

Day 1 - Acquisition of Property Entities r— 7 1 









Property Video Editing 



o 




Fig. 11b 








Fig. 11c 












Fig. 1 1 d 




Fig. lie 






/// ‘6m 






Repository 





CD o 
CT> CO 

’d ^ gf 

q 3 ~ 13 

oo > -d 

a 3 ° oj o 
s E ~ Js 
Q 2.3 > 

o M o rtzi 

T3 CO ^ ^ 

^ sj§ i 

^='§-3 E 

^ ^ F ° 



S a «.i=i 

<0 S-S | S ! - 

a> ^ <d ^ a) c 

S S Jr° ° *o :8 

O U Q c ») c o 
£=> §>CZJ ° 03 

^ .^^-s S o §: 

CO "jj £ Q_ ° 0_° 

a> o CO c=3 CO C3 : 
o 

cil o— : Cvj ro 



. a_> • * — . cz 

tog o 

1 ^ s ^ s.i? 

> o <-> CD 

'"2 “S ° OJ 4 - 5 

° i o 

StS qq=-%q: 

lO CO 



00 

^ CD 

S CO 

O O 

o d 
CO CD 

CD c C 

S § -i 

<-> _co o 

o' jj £ 

1.0 - 
cr> J2 



CO CO 

<d *— 
o cd ^ 
o o 

> 0-55 

^ ~Q_ CD 









Distribution Module 




Fig. 14 















DAY 25 



DAY 26 



DAY 27 




DAY 28 



L/_/r 



DAY 29 



DAY 30 



Fig. 15b 




Scheduling Module 



Sales & Marketing Customer 
Relationship Management Module 
(CRM) 



ODBMS 



RDBMS 



Fig. 1 6 








a 



65 

•<?» 




O 






Fig. 17b 









Fig. 17c 











Marketing Activity UML 













Realtors (A) Follow-Up Clients 

M o nthlytoRealty Of^ces. j Weekly to selected Follow-Up Clients: 

Market Rating Info by ' K 

Community and Price 1- Market Rating Info by 









Marketing Rating Analysis Activity UML 




Fig. 19 a 









Fig. 19b 




o 

c_> 


CO 


Cl 

o 

-CZ 


o 


a> 


c_> 


g 


a> 


CO 


L. 


c_> 




c: 

o 


a> 


a3 



<t> cr» 



~ _2 
ci 



o 

o> ■> 

CL. ^ 



O O o 

xoo 



>«* S >"* CO - 

£ - 0 - 0 > £ 

CO I CO CO CO 

cr> ^»— cr» o> ct"^ 

O CO o o 

ctr > ctr oc ct: 



cvj ro ^J- 



^=r ^ o ^ CO ^5 Si> 

O ^ C— f— q_s ;= <L> 

See E-y §•= 
_ S_cS =£ cS ^ § °- 

o E a, CJ o 

® ° -a’.o'-o'E =^H 
=£-<—> o -o O 

> >r >- S> S, CT^ 

00 m .= .= .s^-.s a* 

. "o "5 "o 2£ “o 2£ 
-cs o ct: ctr on c etc < 



LO to i — 



O -o O 







6. Ratings by Advertiser Responses b. Condo Prices 

7. Ratings by Community / Advertiser c. Realtor Agency 

Area /Home Prices d. Realtor Responses 

. 19c 8. Rating by Community / Advertiser e. Advertiser Area 

Areo/Condo Prices f- Advertiser Responses 






Fig. 20a 













Fig. 20b 















Fig. 20c 






rfiiiTiniii 




Community 
Affairs Liaison. 










Develop J \ Develop 





Fig. 20e 




Company Advertising Activity UML I Determine 

Monthly 
Advertising 
Medium based 



cu 

CL) CT > 

>-o 












Scheduling Module 



Financial Enterprise Resource 
Planning Module (ERP) 

ODBMS ^ RDBMS 



Fig. 22 






Executive Information 
Management System Module 
(EIS) 



Executive Information 
Management System Module 
(EIS) 



ODBMS 



RDBMS 



Fig. 23 





Knowledge Management 
Information Decision Support 
System Module 
(KMIDSS) 



Knowledge Management Information 


Decision Support System 


Module 




(KMIDSS) 




ODBMS 


RDBMS 


AI/EDSS 



Fig. 24 








Logical View 



Class Schema 









